




Broadcaster 
In-House Production

H i g h l i g h t s

• �In-house production, which passed the $1.1 billion mark during 
the 2006 broadcasting year, increased by 1% during the 2007 
broadcasting year.

• �The slight increase in this sector’s production volume was due 
entirely to increases in in-house production at specialty and 
pay television services, as in-house production at conventional 
broadcasters was unchanged. 

• �In the specialty television segment, volume was up by $10 million; 
in the pay television segment, it was up by approximately $1 million.

• �In-house production generated an estimated 29,100 FTEs in 
Canada in 2007, including 11,400 FTEs employed by Canadian 
broadcasters directly in in-house production.

• �Ontario experienced an increase of less than one per cent in 
its volume of in-house production in 2007, but still accounted 
for the largest share (60%) of total in-house production among 
Canada’s provinces. 

• �In-house production fell by 12% in British Columbia, largely 
because of a lower volume of news production by conventional 
broadcasters in the province. 

Broadcaster in-house production (“in-house production”) refers to television programs made 

internally by private commercial television broadcasters, CBC/Radio-Canada, and specialty and pay 

television ser vices. In-house production is largely comprised of news and spor ts programming, 

but can also include production in other genres.
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  Volume

The total volume of in-house production rose again during the 2007 broadcasting year, albeit at a much slower 
pace than seen over the past decade. The increase of one per cent in 2007 continued a ten-year trend of steady 
growth, interrupted only by a temporary drop in volume in 2005 that can be attributed to the cancellation of 
the National Hockey League season. All of the volume increase in 2007 was due to higher levels of in-house 
production among specialty and pay television services, as the production level in the conventional television 
segment was unchanged. 

Total volume of broadcaster in-house production

�In-house production, which passed the $1.1 billion mark during the 2006 broadcasting year, increased by 1% during the 
2007 broadcasting year.
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  Segments

While private conventional broadcasters did lower their spending on news and sports programming in 2007,16 
the decreases did not drag down the overall level of in-house production in the segment. The specialty and pay 
television segments, meanwhile, continued to show small increases of $10 million and $1 million, respectively, 
in their levels of in-house production – thus continuing the long-term growth trends in these two segments. 

Volume of broadcaster in-house production, by segment

In-house production by conventional broadcasters was unchanged at $717 million in 2007. In the specialty television 
segment, in-house production volume increased 2% to $428 million. In the pay television segment, in-house production 
volume was $10 million in 2007, up from $9 million in 2006. 
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16  CRTC, Communications Monitoring Report 2008, p. 147.
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  Employment

In-house production created an estimated 29,100 FTEs in 2007, including 11,400 FTEs directly in in-house 
production at Canadian broadcasters, and a further 17,700 spin-off FTEs in other industries in the Canadian 
economy.

Number of FTEs in broadcaster in-house production
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  Production by Province

Most in-house production during the 2007 broadcasting year was concentrated in Ontario, where many of 
Canada’s English-language conventional broadcasters and specialty and pay television services are based. 
In-house production in Ontario increased by just under one per cent to $689 million, and accounted for 60% 
of total in-house production in Canada.

As the home for all of Canada’s French-language conventional broadcasters, and pay and specialty television 
services, Quebec accounted for 22% of total in-house production; it experienced an 8% increase in in-house 
production, which reached $260 million. 

Canada’s third-largest centre for in-house production, British Columbia, saw its volume of in-house production 
drop by 12%, to $82 million, largely because of a $10 million drop in the production of news programming by 
private conventional broadcasters.17

Broadcaster in-house production, by province

($ millions) 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2007 
share of total

Ontario 402 461 486 528 566 588 647 592 684 689 60%

Quebec 189 207 216 240 220 233 246 219 241 260 22%

British Columbia* 60 62 62 65 69 92 87 96 93 82 7%

Alberta 50 55 52 57 67 63 61 64 65 67 6%

Saskatchewan 12 12 12 14 16 13 12 13 16 18 2%

Nova Scotia 18 21 22 23 22 23 14 16 17 15 1%

Manitoba 15 17 20 22 22 16 14 14 15 13 1%

New Brunswick 8 8 8 8 8 8 8 8 8 7 1%

Newfoundland and 
Labrador 4 5 5 4 5 6 5 8 5 6 <1%

Prince Edward Island 1 1 1 1 1 1 1 1 1 1 <1%

Total 760 850 885 962 996 1,042 1,094 1,032 1,144 1,155 100%

Source: Estimates based on data collected from CRTC, CBC/Radio-Canada, and Statistics Canada.
Note: Some totals may not add due to rounding. 
* Includes the Territories.
Note: A complete set of provincial statistics were not available for private broadcaster in-house production in the Prairie Provinces and Atlantic Canada. For the 
Prairie Provinces, Nordicity developed estimates based on the historical shares observed in the CRTC statistics prior to 2001 – before the CRTC began to suppress 
the provincial statistics. The breakdown of private broadcaster in-house production among the provinces in Atlantic Canada was also based on the development of 
estimates. Because no historical data existed, each province’s share of Atlantic Canada’s total GDP was used as the proxy variable for the estimate. CBC/Radio-
Canada data was available on a provincial basis for 2002 to 2007. The average share across these five years was used to extrapolate provincial data back to 
1998.

17  See CRTC, Conventional Television: Statistical and Financial Summaries, 2003-2007, p. 12.
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Notes on Methodology

Estimates of Canadian Production
CAVCO guidelines allow a producer to apply for CAVCO certification up to 30 months after the end of the 
fiscal year in which principal photography started. As such, the raw CAVCO statistics used to prepare Profile 
2009 may not include data for all productions completed during the 2007/08 fiscal year. To account the fact that 
the CAVCO statistics may understate the production volume in 2007/08, Nordicity applied a gross-up factor 
of 10% to the raw CAVCO statistics for 2007/08. This rate of 10% is based on historical rates of under-coverage 
observed in the CAVCO statistics during the last seven years.

Estimates of CRTC-Certified Canadian Television Production
The estimates of Canadian television production include an estimate of CRTC-certified television production. 
CRTC-certified television production accounts for estimated 15% of total Canadian television production.
 
Export Value
Export value tracks the value of international financial participation in the film and television production in-
dustry in Canada. Export value includes foreign presales and distribution advances for all projects certified by 
CAVCO; estimates of presales and distribution advances for non-CAVCO-certified productions; and the total 
value of foreign location production in Canada. Export value as opposed to just exports better reflects the nature 
of film and television production in Canada. It acknowledges that film and television productions are intangible 
products and portions of the copyright can be exported to foreign countries. It also accounts for the budgets of 
productions shot in Canada, even when the copyright is held by a foreign entity. 

Direct Jobs Multiplier
Nordicity calculated the number of direct jobs by estimating the share of total production volume that was paid 
as salary and wages and then dividing this estimate by an estimate of the average salary of a full-time equivalent 
job (FTE) in the film and television production industry.

Nordicity multiplied total production volume by 50%, to estimate the portion of production budgets which was 
paid as salary and wages. This assumption of 50% is based on data provided by CAVCO on the average portion 
of production budgets comprised of Canadian labour expenditures.

The average FTE salary assumption for 2007/08 was $50,488. Nordicity developed the average FTE salary assumption 
based on data from Statistics Canada’s 2006 Census. Nordicity makes annual adjustments to the average 
FTE assumptions based on data from Statistics Canada’s Survey of Employment, Payroll and Hours for annual changes in 
the average hourly wage of employees paid by the hour in Canada (see Statistics Canada, CANSIM Table 281-0030).

98/99 99/00 00/01 01/02 02/03 03/04 04/05 05/06 06/07 07/08

Average FTE 
salary $41,762  $42,430  $43,576  $44,316  $45,203  $45,474  $46,793  $47,869  $48,922  $50,488 

Source: Nordicity calculations based on data from Statistics Canada, Census 2006, and statistics Canada, Survey of Employment, Payroll and Hours, CANSIM 
Table 281-0030.

Spin-off Jobs
The number of spin-off FTEs is equal to the sum of indirect and induced FTEs.

Indirect Jobs Multiplier
Nordicity used a multiplier of 1.17 to estimate the number of indirect jobs. That is, for every direct FTE created 
in the film and television production industry, 1.17 additional FTEs were created in other industries supplying 
goods and services to film and television production.

Nordicity obtained this multiplier from Statistics Canada’s 2004 multiplier tables. The multiplier is based on the 
ratio of indirect and direct jobs generated per $1 million dollars of output in the industry group, Motion Picture 
and Video Production, Distribution, Post-Production and Other Motion Picture and Video Industries, which is the 
closest industry grouping to film and TV production (and excludes exhibition). 
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N o tes    o n  meth    o d o l o g y

Induced Jobs Multiplier
Nordicity applied multiplier of 0.17 to estimate the number of induced FTEs attributable to film and television 
production. That is, for every direct and indirect FTE generated by film and television production, an additional 
0.17 FTE was created in other industries in the Canadian economy because of the re-spending of income by the 
direct and indirect workers. 

Nordicity derived the induced-jobs multiplier by using the ratio of the total-GDP multiplier (1.87) and indirect-
GDP multiplier (1.54) derived by the Conference Board of Canada and applied to its analysis of the economic 
impact of the Canadian cultural industries in Valuing Culture: Measuring and Understanding Canada’s Creative 
Economy (2008). To adopt this approach Nordicity assumed that the GDP-to-FTE ratio for induced jobs was 
equal to that for indirect jobs.

Provincial Jobs Estimates
To estimate the number of direct FTEs in each province, Nordicity used a similar approach to that used 
to derive the national estimates of direct FTEs. However, Nordicity adjusted the average FTE salary in each 
province to reflect general differences in economy-wide wages across the provinces. 

Thus, for provinces where the average wage in the provincial economy across all industries was higher than the 
national average, Nordicity used a higher average FTE salary to estimate the number of direct jobs. The adjust-
ment was equivalent to the province’s overall wage premium or discount compared to the national average. The 
provincial wage adjustment factors are presented in the table below. An adjustment factor of greater than one 
indicates that average wages in the provincial economy are higher than the national average.

To estimate the number of indirect jobs, Nordicity used the provincial-level indirect-job multipliers available 
from Statistics Canada. These multipliers are based on the ratio of indirect and direct jobs generated per $1 mil-
lion dollars of output in each province in the industry group, Motion Picture and Video Production, Distribution, 
Post-Production and Other Motion Picture and Video Industries. 

Provincial adjustment factor for average FTE salary

98/99 99/00 00/01 01/02 02/03 03/04 04/05 05/06 06/07 07/08

Alberta 0.998 1.033 1.019 1.020 1.015 1.028 1.037 1.057 1.073 1.091

British Columbia and 
Territories 1.044 1.014 1.024 1.007 1.005 1.008 1.003 0.998 1.011 1.008

Manitoba 0.899 0.907 0.904 0.897 0.903 0.901 0.916 0.924 0.922 0.920

New Brunswick 0.888 0.884 0.895 0.892 0.903 0.921 0.917 0.926 0.931 0.925

Newfoundland 0.903 0.918 0.918 0.919 0.929 0.944 0.959 0.972 0.980 0.988

Nova Scotia 0.885 0.893 0.914 0.908 0.908 0.917 0.926 0.934 0.927 0.925

Ontario 1.038 1.049 1.046 1.050 1.049 1.051 1.045 1.036 1.028 1.020

Prince Edward Island 0.790 0.795 0.778 0.782 0.807 0.807 0.829 0.832 0.823 0.835

Quebec 0.969 0.951 0.951 0.957 0.960 0.947 0.948 0.951 0.945 0.948

Saskatchewan 0.925 0.925 0.921 0.915 0.909 0.915 0.926 0.942 0.950 0.958

Source: Nordicity calculations based on data from Statistics Canada, CANSIM, table 281-0030.

Nordicity then summed the estimated number of indirect FTEs and compared this total to the national estimate 
of total spin-off FTEs created by the film and television production industry in Canada. Nordicity calculated the 
differential between these two numbers and then allocated the difference across the provinces in proportion to 
each province’s share of the national total of indirect FTEs.


